
The sustainability pillar of the group strategy is centred on 
the group’s desire to be recognised as a relevant, ethical 
and sustainable company. The group believes strongly that 
environmental, social and governance (ESG) factors play a 
key role in protecting and influencing the other group strategic 
pillars and that its brand reputation, its ability to attract and 
retain key talent and investment, and building a sustainable 
value chain will positively impact the socio-economic 
landscape. The activities under the sustainability strategy 
are thus intentionally focused on interconnected areas to 
contribute towards the achievement of the most relevant 
United Nations’ Sustainable Development Goals (SDGs) and 
secure a sustainable future for the business. 

The group’s broader sustainability activities are well entrenched 
across its business operations and the group is pleased that 

its focused efforts to improve measurement and disclosure 
of the impact of these activities through ESG indicators has 
been independently acknowledged by the group’s continued 
inclusion on the FTSE/JSE Responsible Investment Top 30 
Index and being recognised by MSCI as a “leader” in ESG, 
achieving an AA rating. Also, Morningstar Sustainalytics rated 
the group as “low” ESG risk and included the business in its 
list of 2023 Top-Rated ESG Companies, only one of two South 
African retailers to be recognised. On the social element, 
which, in the group’s view, is the most relevant as a South 
African business, a “high quality” score was achieved from 
ISS. These achievements are proof that the group’s activities 
are delivering impact in a relevant and meaningful way, and 
that a value retailer can achieve sustainability whilst living the 
purpose of being ‘your value champion’.

Sustainability Approach 

The group’s value of partnership is at the centre of the 
sustainability strategy. By collaborating with key partners 
and stakeholders, environmental, social and economic value 
is created, enabled and protected for all stakeholders in a 
sustainable way. The phrase “Together We Do Good” reflects 
the group’s sustainability purpose and is the guiding principle 
that informs core sustainability areas of focus and reflects the 
importance of achieving positive impacts through business 
operations. 

The group’s sustainability strategy is focused on material 
sustainability issues which have the most significant impact on 
its apparel and homeware retail operations in South Africa and 
across Africa. The three strategic sustainability pillars to deliver 
the purpose of “Together We Do Good” are environmental, 
social and economic. The sustainability framework (see image 
on the right) provides a visual representation of these pillars, the 
related objectives and the material SDGs to which these relate. 
In setting the strategy, the group considers the double materiality 
of social, environmental and economic risks and opportunities 
and incorporates all key elements of responsible corporate 
citizenship (workplace, economy, society, environment) as part 

of its sustainability strategy. 

Under the environmental pillar, the primary objectives are to 
preserve natural resources and reduce and stabilise environmental 
impact. The main social objectives are associate wellbeing and 
development, quality education, youth development and social 
development in the value chain. The key economic objective is 
economic value chain development.

During the period under review, the group’s ESG Centre of 
Excellence (comprising the functional areas of governance 
and sustainability), refined its approach to ensure its functional 
strategy is appropriately focused to deliver the Together We 
Do Good purpose through real impacts and additionality. The 
SDGs and the ESG disclosure themes in terms of the JSE’s 2022 
disclosure guidance documents were plotted on a materiality 
matrix defined by (i) relevance to apparel and homeware retail 
generally, and (ii) importance to the Mr Price business and vision 
having regard to impact and financial materiality. This process 
identified the group’s sustainability priorities and confirmed that 
the strategic pillars, objectives and activities to deliver these are 
correctly focused to deliver impact.
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https://www.mrpricegroup.com/pdfs/Mr-Price-Group-AIR23_GOV.pdf
https://www.mrpricegroup.com/pdfs/Mr-Price-Group-AIR23_REM.pdf
https://www.mrpricegroup.com/pdfs/Mr-Price-Group-AIR23_AGM.pdf
https://www.mrpricegroup.com/pdfs/Mr-Price-Group-AIR23_AFS.pdf
https://www.mrpricegroup.com/pdfs/Mr-Price-Group-AIR23_SETS.pdf
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